NOT-FOR-PROFIT SURVEY SERIES

AN INSIDE LOOK

Not-for-Profit 2019
Industry Outlook

Accurate information about your industry is often the key to assessing your own
operations. We've created a series of spotlights specifically for not-for-profits.
foundations, higher education, associations, and others to look at trends and
decisions made by these groups.

This installment of the series includes feedback from over 300 organizations
across the nation and offers insight on their outlook for 2019.
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Capacity constraints on operations and resources

Access to public or private funding

Economic downturn

Increased compliance and regulation

Donor contributions under a new tax framework
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Respondents from each industry: not-for-profit (136), foundations (60), higher education (60),
other (32), and associations (12).

CONTACT US

If you have questions about the survey results or methodology, please email

surveys@mossadams.com.

@ MOSSADAMS

mossadams.com/NFP
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